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PREFACE & 
ACKNOWLEDGEMENTS
The Federal Tourism Directory is a project of 
Southeast Tourism Society, and is by design 
and necessity, a work in progress.  The federal 
government’s tourism programs detailed in this 
directory are those that we have interacted with; 
it is not a definitive listing. Nonetheless, we do 
hope that the directory will serve as an essential 
information resource.  

This directory was made possible by the input of 
our federal tourism partners who have generously 
shared with us their program missions and 
responsibilities and key contacts. This year, due 
to the change in the presidential administration, 
some of the key positions have not yet been 
filled. Where that has occurred we have noted 
the position title and will produce an update once 
these personnel decisions are made.

A special thanks is due to Co-Chairs of the 
Congressional Travel & Tourism Caucus:  
Representative Gus Bilirakis (R-FL) and 
Representative Dina Titus (D-NV) and their 
staff. Their unfailing enthusiasm for advancing 
a legislative agenda to enhance the positive 
impact of tourism on local communities is greatly 
appreciated far beyond the boundaries of their 
districts and states.  

As the federal government’s priorities evolve, we 
expect staff and missions will change and new 
partners will develop. Recognizing the imperative 
for change, this directory will be updated regularly 
and we request any additions, questions or edits 
be sent to STS’s Federal Policy Advisor, Halle 
Czechowski at halleczech@mac.com.
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Over the last several years, travel and tourism has experienced a new level of interest and 
awareness from Federal policymakers due to the recognition of the sector as a key economic 
driver.  At the same time, travel and tourism has yet to be fully leveraged due to the continued lack 
of understanding of how the broad array of Federal agencies are engaged with travel and tourism, 
and how they can support sustainable growth, community development and job creation in states 
and local communities.

The Federal Tourism Directory is a project of Southeast Tourism Society, a not-for-profit 
membership association that works to elevate the talents and strategies of travel and tourism 
organizations and individual professionals within its 12-state region. STS’s mission is to strengthen 
the economic vitality of the region by uniting all segments of the travel and tourism industry 
through its four pillars of education, advocacy, recognition, and networking. Established in 1983, STS 
is an engaged network of more than 800 members from 12 states:  Alabama, Arkansas, Florida, 
Georgia, Kentucky, Louisiana, Mississippi, North Carolina, South Carolina, Tennessee, Virginia, and 
West Virginia.

The directory is one component of a robust effort, led by the STS Board of Directors’ Advocacy 
Committee, to strengthen the Federal voice on travel and tourism issues and is a direct result of 
a unique partnership between STS and 10 Federal agencies with dedicated travel and tourism 
programs.

STS and its membership are continually impressed by the energy and ideas that emanate from 
our discussions with our Federal partners and our congressional champions, such as the members 
of the Congressional Travel & Tourism Caucus. But we also recognize that gaps of knowledge and 
collaboration exist – and must be bridged – for travel and tourism to reach its full potential as an 
economic generator for local, state and Federal economies.

This directory is an effort to fill that gap.

Designed to map the range and scope of the Federal government’s tourism programs, with the aim 
of educating policymakers and fostering collaboration, the directory is an informative tool providing 
an overview of each agency’s tourism programs and a listing of key staff contacts.
To strengthen the Federal voice on tourism, our goal is to enhance the governmental policies and 
programs that promote the health and growth of travel and tourism to pay dividends to the local 
communities and businesses that depend on this important industry for their economic vitality.

Bill Hardman
President & CEO
Southeast Tourism Society

INTRODUCTION
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MISSION

CONGRESSIONAL TRAVEL & TOURISM CAUCUS

REPUBLICANS     
Rep. Robert Aderholt, AL-04 
Rep. Mark Amodei, NV-02
Rep. Lou Barletta, PA-11
Rep. Andy Barr, KY-06
Rep. Dave Brat, VA-07
Rep. Rod Blum, IA-01
Rep. Mo Brooks, AL-05 
Rep. Vern Buchanan, FL-16 
Rep. Bradley Byrne, AL-01 
Rep. Mike Conaway, TX-11 
Rep. Kevin Cramer, ND-AL 
Rep. Rick Crawford, AR-01 
Rep. Neal Dunn, M.D., FL-02
Rep. Blake Farenthold, TX-27 
Rep. Bob Goodlatte, VA-06 
Rep. Paul Gosar, AZ-04 
Rep. Gregg Harper, MS-03
Rep. Will Hurd, TX-23
Rep. Darrell Issa, CA-49
Rep. Walter Jones, NC-03
Rep. Mike Kelly, PA-03

Rep. Adam Kinzinger, IL-16
Rep. Frank LoBiondo, NJ-02
Rep. Billy Long, MO-07
Rep. Cathy McMorris Rodgers, WA-05 
Rep. Mark Meadows, NC-11 
Rep. Kristi Noem, SD-AL 
Rep. Steven Palazzo, MS-04 
Rep. Bill Posey, FL-08 
Rep. Dave Reichert, WA-08 
Rep. Tom Rice, SC-07
Rep. Mike Rogers, AL-03
Rep. Ilena Ros-Lehtinen, FL-27 
Rep. David Rouzer, NC-07 
Rep. Steve Scalise, LA-01 
Rep. Mike Simpson, ID-02 
Rep. Lamar Smith, TX-21 
Rep. Steve Stivers, OH-15 
Rep. Pat Tiberi, OH-12 
Rep. Scott Tipton, CO-03 
Rep. Roger Williams, TX-25 
Rep. Joe Wilson, SC-02 

To formulate national policy that promotes domestic and international travel for 
leisure, business, student, and medical tourism.

Leadership

Co-Chairs:  Rep. Gus Bilirakis, Republican, (FL-12) &  Rep. Dina Titus, Democrat 
(NV-1)

MEMBERSHIP
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DEMOCRATS     
Rep. Madeleine Z. Bordallo, GU 
Rep. Robert Brady, PA-01
Rep. Anthony Brown, MD-04
Rep. G.K. Butterfield, NC-01 
Rep. Michael Capuano, MA-07 
Rep. Tony Cárdenas, CA-29 
Rep. Matt Cartwright, PA-17 
Rep. David Cicilline, RI-01 
Rep. James Clyburn, SC-06 
Rep. Gerry Connolly, VA-11 
Rep. Joe Courtney, CT-02 
Rep. Charlie Crist, FL-13
Rep. Danny Davis, IL-07 
Rep. Susan Davis, CA-53 
Rep. Rosa DeLauro, CT-03 
Rep. Suzan DelBene, WA-01 
Rep. Eliot Engel, NY-16 
Rep. Lois Frankel, FL-22 
Rep. Tulsi Gabbard, HI-02 
Rep. Gene Green, TX-29
Rep. Brian Higgins, NY-26 
Rep. Jared Huffman, CA-02 
Rep. William Keating, MA-09 
Rep. Joe Kennedy, MA-04
Rep. Derek Kilmer, WA-06
Rep. James Langevin, RI-02 
Rep. Barbara Lee, CA-13

Rep. Dan Lipinski, IL-03
Rep. Zoe Lofgren, CA-19
Rep. Doris Matsui, CA-06
Rep. Jim McGovern, MA-02
Rep. Rick Nolan, MN-08
Rep. Eleanor Holmes Norton, DC 
Rep. Scott Peters, CA-52 
Rep. Collin Peterson, MN-07 
Rep. Mark Pocan, WI-02
Rep. Mike Quigley, IL-05
Rep. Bobby Rush, IL-01 
Rep. Gregorio Sablan, MP 
Rep. Linda Sánchez, CA-38 
Rep. Adam Schiff, CA-28
Rep. Jan Schakowsky, IL-09
Rep. Robert Scott, VA-03 
Rep. Krysten Sinema, AZ-09 
Rep. Jackie Speier, CA-14 
Rep. Mike Thompson, CA-05 
Rep. Juan Vargas, CA-51 
Rep. Peter Welch, VT-AL
Rep. Frederica Wilson, FL-24 

GRAND TOTAL – 93
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ADVISORY COUNCIL  
ON HISTORIC  
PRESERVATION
The Advisory Council on Historic Preservation (ACHP) is an independent federal agency that promotes 
the preservation, enhancement, and sustainable use of our nation’s diverse historic resources, and 
advises the President and Congress on national historic preservation policy. Created in 1966 as part 
of the National Historic Preservation Act (http://preservation50.org/about/nhpa-history/), the 
ACHP and its activities are part of a national preservation program which has developed many public 
and private partners and the National Register of Historic Places, helping power America’s heritage 
tourism industry.  

The ACHP developed and is a partner in Preserve America, a national initiative to encourage and 
support community efforts for the preservation and enjoyment of America’s cultural and natural 
heritage. The initiative encourages the use of historic assets for economic development and 
community revitalization, as well as enabling people to experience and appreciate local historic 
resources through heritage tourism and education programs. These goals are advanced by an 
Executive Order directing federal agencies to support such efforts, a community designation program, 
and a recognition program for outstanding stewardship of historic resources by volunteers. 

There are currently nearly 900 designated Preserve America Communities in all 50 states, the 
District of Columbia, and two territories, as well as 47 Preserve America Stewards. Preserve America 
Communities are featured in “Discover Our Shared Heritage” National Register on-line travel 
itineraries. More detailed information, community and steward organization profiles, and application 
forms are available on the Preserve America website, http://www.preserveamerica.gov/.

From 2006 through 2010 more than $21 million in Preserve America matching grants were awarded 
to 281 projects throughout the country in partnership with the National Park Service. These grants 
support community efforts to develop sustainable resource management strategies for the continued 
preservation and use of historic cultural and natural resources. The focus is on economic and 
educational opportunities related to heritage tourism. Though the Preserve America Grants remain 
authorized by Congress, no funding has been allocated for the grants in recent budgets. Further 
information, including descriptions of all funded projects, is available at http://www.preserveamerica.
gov/docs/preserve-america-grants-fy2016.pdf .

http://preservation50.org/about/nhpa-history/
http://www.preserveamerica.gov/
http://www.preserveamerica.gov/docs/preserve-america-grants-fy2016.pdf
http://www.preserveamerica.gov/docs/preserve-america-grants-fy2016.pdf
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The ACHP is currently involved in efforts to build a more inclusive preservation program, reaching out 
to diverse communities and groups and engaging them in dialogue about what parts of our national 
patrimony should be more fully recognized, preserved, and shared. The ACHP also participates 
in advancing the heritage tourism and historic preservation components of the National Travel 
and Tourism Strategy, promoting the U.S. as a destination for international visitors. As part of that 
process, the agency is engaged in efforts to include and highlight U.S. World Heritage Sites, historic 
communities, and special places at the local and regional level to complement marketing of National 
Parks and federal recreation sites. 

Website: www.achp.gov  |  www.preserveamerica.gov

KEY CONTACTS
Ron Anzalone
Director, Office of Preservation Initiatives
E: ranzalone@achp.gov 
P:  (202) 517-1486

Dru Null
Preserve America Stewards
E: dnull@achp.gov
P: (202) 517-1487

Judy Rodenstein
Preserve America Communities
E: jrodenstein@achp.gov 
P: (202) 517-1488

Advisory Council on Historic Preservation 
401 F Street NW, Suite 308
Washington, DC 20001-2637
Phone: (202) 517-6381
www.achp.gov

ADVISORY COUNCIL ON HISTORIC PRESERVATION

http://www.achp.gov
http://www.preserveamerica.gov
mailto:ranzalone%40achp.gov?subject=
mailto:dnull%40achp.gov?subject=
mailto:jrodenstein%40achp.gov?subject=
http://www.achp.gov
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The mission of the Forest Service is to sustain the health, diversity and productivity of the Nation’s 
forests and grasslands to meet the needs of present and future generations.
The Forest Service’s vision is “Renewing Body and Spirit, Inspiring Passion for the Land.” To provide 
outdoor recreation on treasured lands that brings health and vitality to individuals and communities, 
and showcases the country’s natural and cultural abundance. Outdoor recreation on the National 
Forests and Grasslands invokes feelings of connection to the natural world and inspires responsibility 
to care for its resources.

The Forest Service’s travel and tourism program goals: Partnerships with the tourism industry are 
essential components of Forest Service mission delivery in sustainable use, community development 
and visitor management. Forest Service policy is to work with Interagency federal tourism partners, 
gateway communities, state tourism offices and the Departments of Commence and Transportation 
(Scenic Byways and Federal Lands) to promote sustainable natural/cultural areas development and 
visitor use through agreements such as, Federal DOC Tourism Policy Council, National Geographic 
Society on Geotourism, PreserveAmerica, Western States Tourism Policy Council and Southeast 
Tourism Society.

The agency is also a member of US Travel to assist coordination with industry-wide sustainable “best 
practices” initiatives.

Website: www.fs.fed.us/recreation/programs/tourism

KEY CONTACTS

National Tourism Program Manager: 
Toby Bloom
E: tobylbloom@fs.fed.us
P: (240) 330-2260 

Congressional Liaison in Recreation: 
Larry Chambers
E: lfchambers@fs.fed.us
P: (202) 205-0580
C: (202) 658-9872

DEPARTMENT OF 
AGRICULTURE
FOREST SERVICE

PROGRAM OVERVIEW

http://www.fs.fed.us/recreation/programs/tourism
mailto:tobylbloom%40fs.fed.us?subject=
mailto:lfchambers%40fs.fed.us?subject=
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The National Travel and Tourism Office (NTTO), in the U.S. Department of Commerce’s International 
Trade Administration, operates a comprehensive and highly successful program of policy 
development, research, industry advocacy, outreach, and trade promotion to facilitate international 
travel to the United States and to increase U.S. travel and tourism exports.

NTTO is perhaps best known for managing a comprehensive statistical system that serves as the only 
official source for estimating the travel and tourism industry’s value to the global economy as well as 
to the economy of the United States. This includes monthly measures of the travel flows to and from 
the U.S. and characteristics of those travelers.

Website: http://travel.trade.gov/

KEY CONTACTS

TBD 
Deputy Assistant Secretary, National Travel 
and Tourism Office
Industry and Analysis, International Trade 
Administration
P:  (202) 482-4931

Isabel Hill
Director, National Travel and Tourism Office
Industry & Analysis
International Trade Administration
E: Isabel.Hill@trade.gov
P: (202) 482-5120

Ron Erdmann
Deputy Director, Research and Analysis 
National Travel and Tourism Office
Industry & Analysis
International Trade Administration 
E: Ron.Erdmann@trade.gov
P: (202) 482-4554

Julie Heizer
Deputy Director, Industry Relations 
National Travel and Tourism Office
Industry & Analysis
International Trade Administration 
E: julie.heizer@trade.gov
P: (202) 482-4904

Brian Beall
Deputy Director, Policy and Planning
National Travel and Tourism Office
Industry & Analysis
International Trade Administration
E:  Brian.Beall@trade.gov
P:  (202) 482-5634

Curt Cottle
Office of Travel & Tourism Industries Policy & Planning
National Travel and Tourism Office
Industry & Analysis, International Trade 
Administration 
E: Curt.Cottle@trade.gov
P: (202) 482-4601

DEPARTMENT OF 
COMMERCE
NATIONAL TRAVEL 
AND TOURISM OFFICE

PROGRAM OVERVIEW

http://travel.trade.gov/
mailto:Isabel.Hill%40trade.gov?subject=
mailto:Ron.Erdmann%40trade.gov?subject=
mailto:julie.heizer%40trade.gov?subject=
mailto:Brian.Beall%40trade.gov?subject=
mailto:Curt.Cottle%40trade.gov?subject=
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KEY CONTACTS
TBD
Director
Intergovernmental and External Affairs 
P: (202) 208-1923

TBD
Deputy Director, Intergovernmental and 
External Affairs 
P: (202) 208-7513

TBD
Deputy Director, Intergovernmental and 
External Affairs
P: (202) 208-5541

TBD
Program Analyst
Office of External & Intergovernmental Affairs
P: (202) 208-7461

TBD
Director, Congressional Affairs 
P: (202) 208-5557

The mission of the Department of the Interior is to protect and provide access to our Nation’s 
national and cultural heritage and honor our trust responsibilities to Indian Tribes and our 
commitments to island communities.

Interior has established five Departmental goals that encompass the major responsibilities of the 
Department. These goals provide a framework for the strategic plans of Interior’s bureaus. The 
Departmental goals are as follows:

Resource Protection -  Protect the Nation’s Natural, Cultural, and Heritage Resources 

Resource Use - Manage Resources to Promote Responsible Use and Sustain 
a Dynamic Economy 

Recreation - Provide recreation opportunities for America 

Serving Communities - Safeguard lives, property and assets, advance scientific knowledge, and 
improve the quality of life for communities served by the Department 

Management Excellence - Manage the Department to be highly skilled, accountable, modern, 
functionally integrated, citizen-centered and result-oriented 

Website: www.doi.gov 

DEPARTMENT 
OF THE INTERIOR 

PROGRAM OVERVIEW

http://www.doi.gov 
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KEY CONTACTS
Edward H. Hall III
Transportation Specialist/Tourism Coordinator 
E: edward.hall@bia.gov
P: (202) 513-7713
F: (202) 208-4696

The mission of the Bureau of Indian Affairs is to enhance the quality of life, promote economic 
opportunity, and carry out the responsibility to protect and improve the trust assets of American 
Indians, Indian tribes, and Alaska Natives.

Website: www.bia.gov

DEPARTMENT 
OF THE INTERIOR
BUREAU OF
INDIAN AFFAIRS

PROGRAM OVERVIEW

mailto:edward.hall%40bia.gov?subject=
http://www.bia.gov
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KEY CONTACTS
Angela West
National Program Lead Tourism & Community Service
Washington Office 
172 National Landscape Conservation System (NLCS) Directorate
E: awest@blm.gov  
P: (505) 842-3444 

National Program Objectives - Work with Tourism & Community Networks to:
• Provide mutual customers with quality service and promote sustainable behaviors that influence 

natural & heritage resources; 

• Promote geotourism as a grassroots collaborative approach to working with tourism and related 
community needs (Geotourism: “Tourism that sustains or enhances the geographical character 
of a place - its environment, culture, aesthetics, heritage and the well-being of its residents”); 

• Stimulate public interest in and involvement with the National System of Public Lands, while 
contributing to the social and economic viability of communities; 

• Build a sense of national identity and pride by stressing what is authentic and unique to 
America’s public lands and waters; and the cultures and communities so intricately entwined with 
them; 

• Provide environmental, economic, cultural, educational and social benefits to communities and 
the National System of Public Lands; 

• Stimulate local conservation leadership and mutual understanding of sustainable practices; and 

• Build additional capacity for BLM to serve the American public by working with tourism and 
community networks. 

Website: www.blm.gov

PROGRAM OVERVIEW

DEPARTMENT 
OF THE INTERIOR
BUREAU OF LAND 
MANAGEMENT (BLM)

mailto:awest%40blm.gov?subject=
http://www.blm.gov
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KEY CONTACTS
TBD 
Deputy Commissioner
External and Intergovernmental Affairs 
E: dethompson@usbr.gov
P: (202) 513-0570

Daniel DuBray 
Chief, Public Affairs
External and Intergovernmental Affairs
E: ddubray@usbr.gov
P: (202) 513-0574

The mission of the Bureau of Reclamation is to assist in meeting the increasing water demands of 
the West while protecting the environment and the public’s investment in water infrastructure. Great 
emphasis is placed on fulfilling water delivery obligations, water conservation, water recycling and 
reuse, and developing partnerships with water and power customers, states, and Native American 
Tribes, as well as bringing together these varied interests to address the competing needs for 
limited water resources.

Website: www.usbr.gov 

DEPARTMENT 
OF THE INTERIOR
BUREAU OF 
RECLAMATION

PROGRAM OVERVIEW

mailto:dethompson%40usbr.gov?subject=
mailto:ddubray%40usbr.gov?subject=
http://www.usbr.gov
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KEY CONTACTS
Meridith Stanton 
Director
Indian Arts and Crafts Board
E: Meridith_Stanton@ios.doi.gov
P: (202) 208-3773

The Indian Arts and Crafts Board (IACB) promotes the economic development of American 
Indians and Alaska Natives of federally recognized Tribes through the expansion of the Indian arts 
and crafts market. The IACB provides promotional opportunities, general business advice, and 
information on intellectual property right protections for Native American artists, craftspeople, 
businesses, museums, and cultural centers of federally recognized Tribes. Additionally, the IACB 
operates three regional museums, conducts a promotional museum exhibition program, and 
produces a “Source Directory of American Indian and Alaska Native Owned and Operated Arts and 
Crafts Businesses”. The IACB also oversees the implementation of the Indian Arts and Crafts Act 
(Act), a federal truth-in-marketing law designed to prevent the marketing of art and craft products 
as “Indian” made when they are not, in fact, made by Indians as defined by the Act.

Website: www.iacb.doi.gov

PROGRAM OVERVIEW

DEPARTMENT 
OF THE INTERIOR
THE INDIAN ARTS AND 
CRAFTS BOARD

mailto:Meridith_Stanton%40ios.doi.gov?subject=
http://www.iacb.doi.gov
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KEY CONTACTS
Donald Leadbetter
Tourism Program Manager
E: Donald_leadbetter@nps.gov 
P: (202) 354-6472

The National Park Service (NPS) manages the 417 units of the national park system and helps 
administer hundreds of affiliated sites, including National Wild and Scenic Rivers, National Historic 
Landmarks, and National Trails. NPS also administers the National Register of Historic Places and 
coordinates the administration of national heritage areas and World Heritage Sites. Whether 
through direct or cooperative management, the National Park Service has some degree of 
responsibility for thousands of sites of interest to tourists and travelers, from Great Smoky 
Mountains National Park to the Mississippi Hills National Heritage Area to the Appalachian National 
Scenic Trail.

In 2016, the National Park Service celebrated its 100th birthday with a successful nationwide 
marketing campaign called Find Your Park. The centennial commemoration also saw significant 
visitation increases to many parks, an increase in philanthropy and donations to support 
conservation of park resources, and a package of legislative successes that give the National Park 
Service new tools and authorities to successfully accomplish its mission. The agency enters its 
second century with a larger constituency, new connections with the American people, and an array 
of partners that facilitate high-quality park visitor experiences every day.

The National Park Service’s Tourism Program coordinates pro-active engagement with the travel 
and tourism industry to facilitate collaboration on relevant issues and to support sustainable 
tourism that benefits parks and resources, visitors, communities, and the economy.
The National Park Service collaborates with the travel sector to connect with current and 
prospective park visitors, to promote an ethos of conservation, to participate in destination 
management, and to inspire the next generation of park visitors, supporters, and advocates.

Websites:  www.nps.gov   |   www.nationalparks.org 

DEPARTMENT 
OF THE INTERIOR
NATIONAL 
PARK SERVICE

NPS Tourism Program

mailto:Donald_leadbetter%40nps.gov?subject=
http://www.nps.gov
http://www.nationalparks.org
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National Heritage Areas (NHAs) are designated by law as places where natural, cultural, and historic 
resources combine to form a cohesive, nationally important landscape. NHAs are lived-in landscapes 
that tell important stories to celebrate our diverse heritage. NHAs are a community-driven 
approach to heritage conservation and economic development. Through public/private partnerships, 
NHAs support historic preservation, conservation, recreation, tourism, and education projects. 
Leveraging funds and support for projects, NHA partnerships foster pride of place. NHA coordinating 
organizations collaborate with communities to determine how to make heritage relevant to local 
interests and needs.

Some of the long-term benefits of NHA activities include:

Education and Stewardship – NHAs connect communities to natural, historic, and cultural sites 
through educational activities, which promote awareness and foster interest in and stewardship of 
heritage resources.

Sustainable economic development – NHAs leverage federal funds to create jobs, generate local 
revenue, restore historic sites, revitalize communities, build trails, and encourage heritage tourism.

Healthy environment and people – Many NHAs improve water and air quality through restoration 
projects, and encourage people to enjoy sites by providing recreational opportunities. 

Community Engagement and Improved Quality of Life –Through new or improved amenities, unique settings, 
and educational and volunteer opportunities, NHAs improve local quality of life. By engaging community 
members in heritage conservation activities, NHAs strengthen sense of place and community pride.

National Heritage Areas further the mission of the National Park Service (NPS) by fostering 
community stewardship of our nation’s important heritage sites. The NPS is a partner and advisor, 
leaving decision-making authority in the hands of local people and organizations. The NHA program, 
which currently includes 49 heritage areas, is administered by NPS coordinators in Washington 
DC, regional offices, and park partners.  NHAs are not national park units. Forty-nine NHAs have 
been designated since 1984 through individual federal laws. NPS partners with, provides technical 
assistance, and distributes matching federal funds to NHA entities. NPS does not own the land or 
impose land use controls.

Websites: https://www.nps.gov/subjects/heritageareas   |   https://www.nationalheritageareas.us/

DEPARTMENT 
OF THE INTERIOR
NATIONAL 
PARK SERVICE

National Heritage Area Program 

KEY CONTACTS
Martha Raymond 
E:  Martha_Raymond@nps.gov 
P:  (202) 354-2222

Katie Durcan
E:  Katie_Durcan@nps.gov 
P:  (202) 354-2268

Elizabeth Vehmeyer
E: elizabeth_vehmeyer@nps.gov 
P: (202) 354-2215

https://www.nps.gov/subjects/heritageareas
https://www.nationalheritageareas.us/
mailto:Martha_Raymond%40nps.gov?subject=
mailto:Katie_Durcan%40nps.gov?subject=
mailto:elizabeth_vehmeyer%40nps.gov%20?subject=
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KEY CONTACTS
Mike Carlo
Division of Visitor Services and Communications
U.S. Fish & Wildlife Service
E:  Michael_Carlo@fws.gov
P:  (703) 358-1938

The mission of the U.S. Fish and Wildlife Service is to work with others to conserve, protect 
and enhance fish, wildlife and plants and their habitats for the continuing benefit of the 
American people.

Visitors can explore natural beauty and experience the splendors of wildlife on over 550 
National Wildlife Refuges—many within an hour’s drive of major cities. Wildlife refuges offer 
ample opportunities to slow down and participate in a variety of outdoor recreation activities, 
including fishing, walking along trails, wildlife watching, hunting and photography. Many wildlife 
refuges also offer education and interpretive programs for families and students to learn about 
our natural world.

For more information, visit:  www.fws.gov/refuges/

DEPARTMENT 
OF THE INTERIOR
U.S. FISH & WILDLIFE 
SERVICE

National Wildlife Refuges: America
,
s Wildest Places

mailto:Michael_Carlo%40fws.gov?subject=
http://www.fws.gov/refuges/
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KEY CONTACTS
Gary Jensen 
Livability Team Leader 
Office of Human Environment HEPH-10
Federal Highway Administration
1200 New Jersey Avenue, SE Room E76-304
Washington, DC 20590
E: gary.jensen@dot.gov
P: (202) 366-2048

The Federal Highway Administration (FHWA) is an agency within the U.S. Department of 
Transportation that supports State and local governments in the design, construction, and 
maintenance of the Nation’s highway system (Federal Aid Highway Program) and various federally 
and tribal owned lands (Federal Lands Highway Program). Through financial and technical 
assistance to State and local governments, the Federal Highway Administration is responsible 
for ensuring that America’s roads and highways continue to be among the safest and most 
technologically sound in the world.

For more information visit:  www.fhwa.dot.gov

DEPARTMENT OF 
TRANSPORTATION
FEDERAL HIGHWAY 
ADMINISTRATION

PROGRAM OVERVIEW

mailto:gary.jensen%40dot.gov?subject=
http://www.fhwa.dot.gov
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DEPARTMENT 
OF THE ARMY
U.S. ARMY CORPS 
OF ENGINEERS 

PROGRAM OVERVIEW

HEALTHY, ACCESSIBLE, OUTDOOR RECREATION 
OPPORTUNITIES FOR AMERICA
The U.S. Army Corps of Engineers (Corps) provides water-based outdoor recreation at 403 water 
resources projects—each of which has numerous parks—spread across 43 states.  These projects 
provide diverse and dynamic recreational opportunities. Corps recreation projects, 90 percent of 
which are within 50 miles of metropolitan areas, host about 250 million visits a year. These recreation 
projects are also a significant economic driver for many communities and the nation—visitors spend $11 
billion a year to visit Corps lakes and support 180,000 jobs to the nation’s economy.  

There are about 5000 recreation areas, managed by both the Corps and a variety of partners 
and commercial operations.  In addition, Corps lakes provide 18% of all freshwater fishing in the 
U.S, and a wide variety of recreation opportunities including camping, swimming beaches, picnic 
areas, 7,800 miles of trails, 3,700 boat launch ramps, and over 500 marinas.  Recreation at Corps 
lakes contributes to the quality of life for park visitors and neighboring communities as well as 
being a key force in many state and local tourism and economic development programs. 

The Southeastern U.S. is especially rich in recreational opportunities provided by the Corps.  From 
Virginia, to Florida, to Arkansas, the Corps works with state and local tourism bureaus, Destination 
Marketing Organizations, and Chambers of Commerce to encourage use of its sundrenched lakes, 
beaches, campgrounds and other areas that offer longer seasons typical of the sunbelt region 
of the U.S.  The Corps collaborates with many partners to host numerous special events such as 
fishing tournaments, fishing rodeos, lake clean-ups, and National Pubic Land Days events, as well 
as providing educational and water safety programs. 

For more information, visit:  www.corpslakes.us

KEY CONTACTS
Scott Strotman
Recreation Program Manager
E. james.s.strotman@usace.army.mil
P: 202-761-0036

Heather Burke
National Partnership Program Manager
E: heather.d.burke@usace.army.mil
P: (503) 808-4313

http://www.corpslakes.us
mailto:james.s.strotman%40usace.army.mil?subject=
mailto:heather.d.burke%40usace.army.mil?subject=
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Recreation One-Stop (R1S) is an interagency partnership among federal agencies to provide 
reservation services, sharable data and recreation trip-planning information for federal lands 
and waters in the United States.  

Recreation One-Stop’s flagship Recreation.gov (http://www.recreation.gov) makes discovering federal 
recreation opportunities easy. Visitors use the website to plan, reserve and share their federal land 
recreation experiences in national parks, forests, wildlife refuges, wilderness areas, wild and scenic 
rivers, marine sanctuaries, parkways, monuments, museums, memorials, historic sites and hotels, 
seashores and lakeshores, recreation areas, conservation areas and World Heritage Sites. 

Recreation.gov visitors can:

• Make reservations at campgrounds, picnic shelters, or for tours and tickets at participating 
 federal locations
• Apply for a variety of recreation  permits on participating federal lands and waters
• Enter lotteries for high-demand permits or special events
• Rent a cabin, lookout or yurt 
• Find and receive trip-planning advice
• Find interactive maps 
• Discover points-of-interest near major cities
• Learn about unfamiliar destinations
• Find out what services and amenities facilities offer
• Work with sales agents who can facilitate group requests and reservations

Recreation One-Stop’s federal partners also contribute data and information to the Recreation 
Information Data Base (RIDB), a warehouse of public domain data available to anyone who 
would like to use it.  On March 2, 2015, the RIDB launched an application program interface and 
works continuously to improve access to this valuable recreation travel data. 

Website:  www.Recreation.gov

RECREATION 
ONE-STOP
RECREATION.GOV

PROGRAM OVERVIEW

KEY CONTACTS
Rick DeLappe, R1S Program Manager
National Park Service
E: rick_delappe@nps.gov
P: 303-969-2608

Janelle Smith, R1S Public Affairs Specialist
U.S. Forest Service
E:  janellesmith@fs.fed.us
P: 208-373-4341

http://www.recreation.gov
http://www.Recreation.gov
mailto:rick_delappe%40nps.gov?subject=
mailto:%20janellesmith%40fs.fed.us?subject=
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Travel and tourism is critical to the American economy.  With more than $1.6 trillion in total economic 
activity in all regions of the United States, the travel and tourism industry grew 4.7 percent in 
2015, supporting 7.6 million jobs.  In a globalized economy, a broad range of business interests are 
affected by travel policies and systems that enable clients and customers to conduct business in 
the United States.  Ensuring that international visitors have a good cultural experience in America is 
a component of our public diplomacy and a critical pillar of U.S. foreign policy.

As a travel destination, no other nation can compete with the diversity of experiences found across 
the United States and its territories, including public lands, waters, and iconic cultural and historic 
sites.  In fact, the United States leads the world in revenues from travel and tourism and places 
second in the number of international visitors.  In 2015, 77.5 million international visitors came to the 
United States.  These international visitors spent a record $246.2 billion on U.S. travel and tourism-
related goods and services.

While the United States has set records for international visitors in five of the last six years, 
the environment has become increasingly competitive.  Other countries are actively marketing 
themselves, and new destinations are competing for share.  The Corporation for Travel Promotion, 
doing business as Brand USA, continues its comprehensive promotion campaign to increase 
international travel to the United States, the Travel Promotion Act’s primary mandate.

The U.S. government plays a unique role in creating a positive environment for job growth in the 
travel and tourism sector, while protecting resources, travelers and the public.  Travelers require 
services when they apply for a visa, enter the country, visit federally-managed sites and navigate 
our transportation systems.  The quality of these services will enhance or detract from the image of 
the United States as a travel destination and our ability to compete globally.

This National Travel and Tourism Strategy establishes a goal of welcoming and supporting 100 million 
annual international visitors by 2021, while also encouraging Americans to see all that America has 
to offer. 

PROGRAM OVERVIEW

NATIONAL TRAVEL AND 
TOURISM STRATEGY 
UNDER THE AEGIS OF THE TOURISM POLICY 
COUNCIL; LED BY THE DEPARTMENT OF COMMERCE

CONTINUED ON NEXT PAGE
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KEY CONTACTS
TBD
Assistant Secretary
Industry & Analysis
International Trade Administration 
P: (202) 482-1461
   
TBD
Deputy Assistant Secretary, National Travel & 
Tourism Office
Industry & Analysis
International Trade Administration 
P: (202) 482-3888

TBD
Deputy Assistant Secretary for Legislative 
and Intergovernmental Affairs
U.S. Department of Commerce
P: (202) 482-3663

Jonathan Leeman 
Director 
Legislative and Intergovernmental Affairs
International Trade Administration
E: Jonathan.Leeman@trade.gov
P: (202) 482-0407

Isabel Hill
Director, National Travel & Tourism Office
Industry & Analysis
International Trade Administration
E: Isabel.Hill@trade.gov
P: (202) 482-5120 or (202) 482-0140

Ron Erdmann
Deputy Director, Research and Analysis 
National Travel & Tourism Office
Industry & Analysis
International Trade Administration 
E: Ron.Erdmann@trade.gov
P: (202) 482-4554

Julie Heizer
Deputy Director, Industry Relations 
National Travel & Tourism Office
Industry & Analysis
International Trade Administration 
E: julie.heizer@trade.gov
P: (202) 482-4904

Brian Beall
Deputy Director, Policy and Planning
National Travel and Tourism Office
Industry & Analysis
International Trade Administration
E:  Brian.Beall@trade.gov
P:  (202) 482-5634

Curt Cottle
Policy & Planning
National Travel & Tourism Office
Industry & Analysis
International Trade Administration 
E: Curt.Cottle@trade.gov
P: (202) 482-4601

The United States can achieve this goal by:

• Promoting the United States as it never has before.
• Enabling travel and tourism to and within the United States. 
• Providing world class customer service and visitor experience.  
• Coordinating across government.  
• Providing research and measuring results.  

Website:  www.travel.trade.gov

NATIONAL TRAVEL AND TOURISM STRATEGY

mailto:Jonathan.Leeman%40trade.gov?subject=
mailto:Isabel.Hill%40trade.gov?subject=
mailto:Ron.Erdmann%40trade.gov?subject=
mailto:julie.heizer%40trade.gov?subject=
mailto:Brian.Beall%40trade.gov?subject=
mailto:Curt.Cottle%40trade.gov?subject=
http://www.travel.trade.gov
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SOUTHEAST TOURISM SOCIETY
555 Sun Valley Drive, Suite E-5, Roswell, Ga. 30076-5624

(t) 770-542-1523 • sts@southeasttourism.org • www.southeasttourism.org 

Virginia Beach Convention 
& Visitors Bureau

Virginia Beach, Virginia

Wild, Wonderful 
West Virginia

Visit Bentonville
Bentonville, Arkansas

Alabama Tourism Partnership
Montgomery, Alabama

Louisiana Travel Promotion Association
Baton Rouge, Louisiana

Greater Gadsden Area Tourism
Gadsden, Alabama

Visit Mississippi Gulf Coast
Biloxi, Mississippi

Discover DeKalb
DeKalb County, Tucker, Georgia

Myrtle Beach Area Chamber of Commerce
Myrtle Beach, South Carolina

Visit Roswell 
Roswell, Georgia

Wind Creek Hospitality

Lake Charles/Southwest Louisiana 
Convention & Visitors Bureau 

Lake Charles, Louisiana

Columbus Convention 
& Visitors Bureau

Columbus, Georgia

Alabama Mountain Lakes 
Tourist Association
Decatur, Alabama

American Indian Alaska 
Native Tourism Association

mailto:sts%40southeasttourism.org?subject=
http://www.southeasttourism.org
http://www.visitvirginiabeach.com/
http://www.visitvirginiabeach.com/
https://gotowv.com
https://gotowv.com
https://www.visitbentonville.com
https://www.visitbentonville.com
http://tourism.alabama.gov
http://tourism.alabama.gov
http://ltpa.org
http://ltpa.org
http://www.greatergadsden.com
http://www.greatergadsden.com
https://www.gulfcoast.org
https://www.gulfcoast.org
http://discoverdekalb.com
http://discoverdekalb.com
http://www.visitmyrtlebeach.com
http://www.visitmyrtlebeach.com
http://www.visitroswellga.com
http://www.visitroswellga.com
https://windcreekhospitality.com
https://www.visitlakecharles.org
http://visitcolumbusga.com
https://www.visitlakecharles.org
http://visitcolumbusga.com
http://www.northalabama.org
http://www.northalabama.org
http://www.aianta.org
http://www.aianta.org

